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bulk punches 
above weight
REPORTING FROM THE WORLD BULK WINE EXHIBITION, SHAY 
WATERWORTH FOUND AN INNOVATIVE AND INFORMATIVE GLOBAL 
COMMUNITY

h
UMAN DEMAND FOR 
QUALITY of life has 
never been higher 
and people’s expecta-
tions of better stand-
ards at lower cost is 

evident in the wine industry. For exam-
ple, it’s not unreasonable in Europe to 
expect a decent bottle of wine for not 
much more than the cost of a pint of 
lager. This wouldn’t be possible with-
out the development of bulk wine, and 
it’s not as easy as you might think to 
successfully ship thousands of litres of 
wine across the world while keeping it 
fresh and valuable.

The 10th edition of the World Bulk 
Wine Exhibition in Amsterdam was 
aimed at encouraging business while 
also discussing the trends and issues 
within the category. In 2017, the two-
day show attracted 200 producers from 
22 countries, accounting for 75% of 
the bulk wine producers globally, and 
2018 is thought to have been even big-
ger. Attendees were able to network, 
make important trade deals and join 
in the debates and seminars hosted by 
experts within the industry.

“The WBWE is a commercial meet-
ing of great relevance for bulk wine 
and a great opportunity for produc-
ers to exhibit their products. It also 
gives participants the chance to taste 
wines from different regions only a few 
months after harvest,” says Giordano 
Zinzani, winemaker at Caviro, Italy’s 
biggest wine cooperative.

One of the seminars, led by wine 
journalist Megumi Nishida, looked at 
the trends and changes occurring in 
the Japanese wine market, specifically 
in bulk. According to Nishida, Chile 
continues to dominate the Japanese 
bulk market, with almost double the 
import volumes of the US, which sits in 
second place. There’s even more good 
news for Chile, with its 2.3% Economic 
Partnership Agreement with Japan 
set to be abolished in April 2019. The 
same goes for wines from the EU and 
Australia, which will follow in 2021.

Swedish sommelier Cruz Liljegren 
shared his knowledge of bulk wine 
trends in Scandinavia, specifically focus-
ing on Sweden, Norway and Finland. 

According to Liljegren, the continued 
popularity of boxed wine has forced 
brands to be more transparent with 
the higher sugar levels. The somme-
lier also pointed out that organic wines 
have increased 100% over the past dec-
ade in Scandinavia, and now account 
for 10% of sales in Norway and 22% in 
Sweden. Producers in these countries 
are allowed to buy organic wines in 
bulk.

One of the biggest trends highlighted 
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by Liljegren is the growth of Italian 
wine in Scandinavia. In fact, Italian 
wine has grown at the same rate as 
organic wine – 100% in 10 years – 
and now holds a 30% market share, of 
which 40% is red. This figure has also 
been helped by the European prosecco 
boom, which has seen a 50% increase 
in Scandinavia in the past five years.

A roundtable discussion on ‘New 
trends in wine consumption in the 
US marketplace’ was conducted by 
Cyril Penn, Wine Business journal-
ist; Deborah Parker Wong, wine jour-
nalist and communicator; and Liza 
Zimmerman, principal of Liza the Wine 
Chick, a freelance writing and consult-
ing business. 

One of the key trends which emerged 
from this session was that the US wine 
boom was slowing – still rising, but 
slower. Penn put this down to the 
increase in online shopping, which has 
reduced impulse buys in the off trade. 
He also believes that competition from 
spirits, younger consumers buying less 
alcohol and the emergence of seltzers 

(flavoured carbonated water) are con-
tributing factors to the struggles facing 
the US wine market.

Pinot Noir came up due to its 
increased popularity and good value 
in the US. Among some of the other 
topics discussed at the exhibition were 
climate change, boxed wine, trends in 
south east Asia, business opportunities 
in bulk wine and Argentina’s bulk wine 
industry.

Unsurprisingly, WBWE is hosting a 
show in China later this year. 

According to its website, WBWE 
China “wants to become the commer-
cial meeting point between interna-
tional producers and importers from 
China and Asia who need to satisfy the 
enormous demand of wine that contin-
ues to grow for the consumers of this 
country”. This show has the poten-
tial to unlock many opportunities for 
world wines and China is one country 
demanding better quality of life at an 
alarmingly fast rate, making it good 
timing for bulk wine to swoop in on the 
action.    

WHAT, WHEN 
AND WHERE
WBWE
■■ Where: Amsterdam, RAI 

Hall
■■ When: November 26-27, 

2018
■■ Visitors: Around 7,000

WBWE CHINA
■■ Where: Yantai, China
■■ When: May 30-31, 2019
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